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DETAILED ACTION 



Specification 

1 . The specification has not been checked to the extent necessary to determine the 
presence of all possible minor errors. Applicant's cooperation is requested in correcting 
any errors of which applicant may become aware in the specification. 

Claim Objections 

2. Claim 13 is objected to because of the following informalities: It uses self 
contradictory terminology (“...wherein the step of rejecting said selected organized 
event group by the user consists of the steps: ... e) accepting for purchase said 
selected organized event group by the user....”. Appropriate correction is required. 



Claim Rejections - 35 USC §102 

3. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

Claims 1 and 2 are rejected under 35 U.S.C. 102(e) as being anticipated by 



Maes (US Pub. No. 2002/0002502). 
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Maes teaches all of the limitations of Claims 1 and 2. For example, Maes 
discloses a purchase recommendation method for items by a user, comprising the step 
of providing predetermined selections of items for purchase (see at least p. 3, 0028). 
Maes further discloses: 

• correlating said predetermined selections of items according to a weighted 
attribute scale: (see at least p. 2, 0016 and p. 3, 0024). 

• receiving selected attributes of preference from the user: (see at least p. 3, 
0027); 

• determining a match between correlated predetermined selections and 
received selected attributes: (see at least p. 1, 0011 and p. 6, 0059). 

• presenting said determined match to the user for purchase (see at least p. 
5, 0052). 

• receiving a rejection of said presented determined match by the user (see 
at least p. 5, 0053, p.7, 0071 p. 12, 0119). 

• presenting a subsequent determined match to the user for purchase (see 
at least p. 5, 0052 and p. 11, 0115-116). 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
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invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claim 3-13 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Maes (US Pub. No. 2002/0002502) in view of Walker (US Patent No. 6,240,396). 

Maes teaches a product brokering method and system for identifying and rating 
product choices based on a set of preferences and prior choices using both content 
based (constraint) filtering and collaborative filtering. Maes teaches providing a set of 
products comprising selected product choices derived from the user (see at least 
abstract and p.1 , 0010). Maes further teaches: 

• determining selected recommendations via a preference mapping engine: 
(see at least p. 6, 0059-61 , p. 8-9, 0084, and p. 9, 0094). 

• deriving a score for a product or group of products from preferences 
received from the user: (see at least p. 3, 0027-30, p. 4, 0033, and p. 4-5, 0048, 
0050, and 0054). 

• organizing said determined selected recommendations according to said 
product score: (see at least p. 6, 0059). 

• presenting selected said organized set of products to the user 
for purchase: (see at least p. 5, 0052). 

• said group of products consisting of at least one derived from the user: 
(see at least abstract, p. 3, 0024, p. 6 0059, 62, p. 9 0093). 

• said preference mapping engine consisting of: 
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providing a catalog of selected attributes stored on a database: (p. 
2, 0007, 0015, Fig. 2, p. 7, 0065-66); 

deriving selected preferences from the user: (see at least abstract 
and p. 2, 0013); 

comparing selected attributes and selected preferences: (p.1, 0005, 
p. 1-2, 0012, p.6,0059); and 

deriving a preference map from said derived selected preferences 
from the user and said stored selected attributes: (see at least p.1 , 0005, 
p. 6, 0059-61). 

• said preference map consisting of: 

determining a relevance score denoting selected attributes: (see at 
least p. 3, 0027); 

determining a prominence score denoting relative prominence of 
the selected attributes: (see at least p. 10, 0103); 

deriving an attribute score, said attribute score defining a 
quantitative relationship of said relevance score and said prominence 
score of said selected attributes stored on said database: (see at least p. 
2, 0021, p. 5, 0054 - p. 6, 0057, Fig. 1); and 

adding said attribute score to said product group score: (see at 
least p. 3, 0027, 0029). 

• quantitative relationship is the product of prominence score 
and attribute score: (see at least p. 3, 0031, p. 5, 0054 - p. 6, 0057). 
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• organized selected recommendations are sorted from highest 
to lowest score: (see at least p.1, 0005, p. 3, 0027). 

• rejecting said selected organized group by the user: (see at least p. 5 f 
0053, p.7, 0071, p. 12, 0119). 

• rejecting said selected organized group consists of : 

presenting said selected organized group to the user: (see at least 
p. 3, 0028); presenting next group in sequence: (see at least p. 1 1 , 01 15- 

lie); 

accepting said group for purchase by the user: (see at least p. 4, 
0046); accepting next in sequence: (see at least p. 5, 0052); 

terminating the recommendation presentation (see at least p. 8, 

0077). 

Maes teaches all of the above as noted under the 103(a) rejection and teaches 
a) users entering details of the item they would like to purchase, b) users entering 
opinions and preferences regarding other products, c) users entering personal 
information and purchases or preferences of users with similar personal traits being 
gathered, stored, and compared, and d) groups of products being suggested or 
recommended to users based on their specified preferences, and desired product 
details. Maes, however, does not disclose application of the method to event groups. 
Walker teaches the application of similar systems and methods for the management of 
conditional purchase offers for event tickets (see at least abstract and column 9 line 47 
- column 10 line 4), and teaches providing a list of recommended purchases based on 
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the users’ preferences (see at least column 9 line 9 - column 10 line 9). Walker further 
teaches: 

• events selected from the group consisting of musical concerts, 
theatrical productions, opera productions and ballet productions: (see at least 
column 1 lines 35-40), and 

• accepting for purchase said selected organized event group by the user 
(see at least Fig. 7g, column 10 lines 43-67). 

Therefore, it would have been obvious to one of ordinary skill in the art at the 
time of the invention to modify the method of Maes to make purchase 
recommendations for groups of products such as event tickets as taught by Walker, in 
order to facilitate the remote purchase and sale of event tickets based on consumer 
preferences and thereby increase sales for the commerce site. 
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Conclusion 

The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

• Henrion, US Pub. No. 2002/0077931, June 20, 2002; teaches automated 
decision advisor that interacts with users to determine preferences, help 
discriminate between items, and generate lists of recommended items with 
explanations of pros and cons of recommendations based on expressed needs. 

• Internet Archive, www.archive.org; launch.yahoo.com (selected pages 
from November 19 through December 27, 2001); teaches systems and methods 
for creating a personalized music experience (“radio station”) by allowing the 
user to select specific performers, genres, sub-genres, and styles, and 
continually modifying the selections presented to the user based on ratings of 
each specific trait of each item. 

• Business Wire, Launch. Your Yahoo! Music Experience, Delivers Jam- 
Packed Month of Exclusive Events During “Mega Music Mav: ” May 1 , 2002, p. 1 , 
3pp., Proquest# 117279125 (describes the aforementioned website). 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Adam Levine whose telephone number is 703.305.0836. 
The examiner can normally be reached on M-F, 8:30-5:00. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner’s 
supervisor, Wynn W. Coggins can be reached on 703.308.1344. The fax phone 
number for the organization where this application or proceeding is assigned is 703- 
872-9306. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 

Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 



Adam Levine 
Patent Examiner 
April 1 , 2005 
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